Influencing Gov’t & Campaign Financing
Influencing Government
Interest groups use several strategies to influence government. The amount of influence that interest groups have on
government is a major issue of concern for many people today. At the same time, millions of citizens rely on interest
groups to make their voices heard. Name:
Lobbying for Support
Interest groups hire lobbyists to meet with members of the government and discuss the
group’s issues and concerns. Lobbyists say that their job is to provide information to
decision makers. The information provide has been carefully chosen to persuade the
audience to take one side of an issue. Lobbyists are known to use Propaganda, a
technique of persuasion aimed at influencing individual or group behaviors. They carefully
use media with carefully-crafted messages to manipulate people’s actions and beliefs. It
has one purpose, and one purpose only: to persuade you. There are a variety of
propaganda techniques. They use biased, or one-sided, messages and are designed to
appeal to peoples’ emotions instead of their judgment and reasoning. Lawmakers have
to be aware of the bias in the lobbyists’ messages and consider both sides before they
make any decision.
Endorsing Candidates
During elections, some interest groups may endorse, or officially support, candidates.
Groups choose a candidate to support based on what the candidate has done in the past
and where the candidate stands on issues important to the group. Once the candidate is in office, he or she may
introduce new bills, support existing laws, or use influence on important committees. In return, the interest group
encourages its members to vote for that person in the next election. In addition, the interest group may donate money
to the candidate’s election campaign.
Raising Money
Winning elections has become very expensive and candidates spend a lot of money on their campaigns. Campaign
funds come from two main sources: private contributors and the government. Interest groups raise lots of money to
support their efforts to influence the government. When Interest groups give money they expect something in return.
Some people worry that interests groups can “buy” candidates by contributing lots of money to the candidate’s
election campaign. Once in office, such a candidate might be more concerned about pleasing the interest group than
representing the voters. The gov’t addresses this concern with strict rules about how interest groups may collect and
donate money to political campaigns. Those that do must form a Political Action Committee (PAC) that follows strict
government rules about giving money to political candidates.
Campaign Financing
Most money for campaigns comes from private sources (citizens, corporations, labor unions, interest
groups, and PACS). The basic job of a PAC is to advertise a candidate’s name to get his or her name into
the minds of the voters. Funds given directly to a political candidate to elect a Candidate is known as
Hard Money. It’s regulated, must follow the strict limits set forth by the Federal Election Committee (FEC).
Funds given to a Political Party for” Party Activities” is known as Soft Money. This money can be used for things such as
voter registration, candidate recruitment, and get out the vote drives are called Soft Money. Although officially soft
money is raised for party building purposes, it is unofficially was spent on presidential and congressional campaigns.
Soft Money is often viewed as a king-sized loophole in campaign finance law. It is mainly comprised of “gifts” to
political parties from corporations, labor unions, and wealthy individuals.
Soft money was unregulated until the 2002 reform act, McCain-Feingold Law, a.k.a. Bipartisan Campaign Reform Act.
It banned national political parties from raising money through soft money. After this Act, restrictions were stipulated
on soft money contributions, usage of campaign funds, advertisements for political campaigns, etc. Individuals and
PACs can contribute no more than 2,000 to any Federal election Candidate. Also no one can contribute
$5,000 a year to a PAC or 25,000 to a national Political Party, etc. Not everyone agrees about what
kinds of rules interest groups should have to follow. Some people fear that campaign financing laws
limit the ability of people to support the causes they care about. Others fear that interest
groups have grown to have more influence on government than the public at large.

The Super PACs
In 2010, the Supreme Court handed down a major decision that dramatically reshaped the business of politics
in the U.S. In its Citizens United v. Federal Election Commission decision, the court opened the campaign
spending floodgates. In 2010, the Supreme Court held that the aforesaid ban on using of soft money for airing
of advertisements was unconstitutional in nature, and hence lifted the ban.
The justices' ruling said political spending is protected under the First Amendment, meaning corporations and unions could
spend unlimited amounts of money on political activities, as long as it was done independently of a party or candidate. So, they
are only allowed to make expenditures, and cannot make direct contributions to candidates. The result has been a deluge of cash
poured into so-called Super PACs – particularly single-candidate PACs, or political action committees – which are only nominally
independent from the candidates they support.
Super PACs are independent political committees that support a candidate with unlimited, often anonymous, donations from
corporations, unions, or individuals. PACs are required to release the names of donors, however, Super PACs
don’t have to. These groups can't contribute directly to a candidate, but they can run favorable ads about a
candidate—or negative ones about their favored candidate's opponent. Most of the ads sponsored by super
PACs are negative and take considerable liberties. The people running the PACs are typically closely connected to
the candidate the PAC supports. What’s more, the legal protections for corporations means much of this spending, known as
"dark money," never has to be publicly disclosed. Its definition of corporations as people protected by the First Amendment
created a loophole that campaigns and PACs are all too happy to use to their advantage.
As a result, a small group of wealthy donors has gained even more influence on elections, and are able to maintain that
influence once candidates take office. Of the $1 billion spent in federal elections by super PACs since 2010, nearly 60 percent of
the money came from just 195 individuals and their spouses, according to the Brennan Center report. Thanks to Citizens United,
supporters can make the maximum $5,200 donation directly to a candidate, then make unlimited contributions to singlecandidate super PACs. The debate continues as some interest groups and wealthy individuals who support them find loopholes,
or ways around, the campaign finance laws.
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Directions: Match the term from the first column to their correct definition in the second column.
1) _____Interest

A) favoring one view or another

2) _____ advocate

B) attention paid to something

3) _____ Political action committee

C) to promote or support

4) _____ Interest group

D) collection of opinions or attitudes

5) _____ Bias

E) represent interest groups and communicate with officials

6) _____ Campaign financing

F) how money is earned to pay for political campaigns

7) _____ Lobbyist
8) _____ Public opinion
9) _____ Hard Money
10) _____ Soft Money

G) organizations that help interest groups raise money for campaigns
H) When cash is contributed directly to a political candidate, it’s regulated.
I) a group of people who work to influence government about a set of issues.
J) When cash is contributed indirectly to parties and committees.

Directions: Read each interest group lobby activity and decide if it is an example of Informing (I),
Donating money (D), or Endorsing a candidate running for office (E).
11) _______ Representatives interview a candidate to see if he or she will support the group’s position on nuclear
plants. If so, the group will back this candidate.
12) _______ Volunteers from a teen health interest group go into schools and educate students about the dangers
of underage drinking.
13) _______ An interest group runs an ad that supports a candidate running for office.
14) _______ Lobbyists visit with members of Congress and local officials to share their reasons for supporting or
opposing an upcoming bill.
15) _______ Once a candidate has been endorsed, members of an interest group help raise donations to help the
candidate’s campaign.
16) _______ A group runs TV and radio ads about an issue in order to raise public concern and spur the public to
action.

Directions: Answer all the following questions completely, using the political cartoons & readings.

A

C

B

D

17) Which, if any, political cartoon has a positive message, why or why not?
18) What is the message in the political cartoon marked “B”?
19) Why can PACs and Super PACs be dangerous?
20) Explain why the Supreme Court, in the Citizens United v. Federal Election case, open up campaign spending.

